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Germany is Britain's second most valuable inbound market

• In 2024, 3.3 million German visitors contributed a record £2.1 billion spend to Britain's visitor economy, 

exceeding 2019 levels. 

• Germany is second largest inbound market for spend and the third largest for volume. 

Source: International Passenger Survey (IPS) by the ONS 2024 or for other years as stated. Please 
note 2024 data is at the GB level. All values and percentage changes in spend are in nominal terms. 
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Regional spread from Germany (in nights 2024)

Sources: International Passenger Survey (IPS) by the ONS 2024. Please note 2024 data is at the GB level.
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Visitor origin Germany 2022

Sources: International Passenger Survey by ONS 2022
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Transport from Germany to Britain

London:

Heathrow (48%)

Stansted (15%)

Gatwick (4%)

City (4%)

Luton (1%)

Southend (<1%)

Manchester (12%)

Birmingham (6%)

Glasgow (2%)

Edinburgh (7%)

Newcastle (1%)

71%
Bristol (1%)

Airport arrivals from Germany to the UK 2025 

Sources: Apex data 2025.
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Mode of Transport 2024

• Airline seat capacity from Germany to the UK 

82% compared to pre-pandemic levels

• Very high aviation & departure taxes & airport 

fees in Germany, lowered from July 2026

Newquay (<1%)

Liverpool (<1%)

East Midlands (<1%)
Sources: IPS 2024



Holiday types prefered by Germans:

MIDAS research 2022

0% 5% 10% 15% 20% 25%

High energy, action-filled fun times

Familiar, comforting, reconnecting

Bespoke, unique, unusual experiences
and adventures

Visiting family and friends

Exploring, stimulating, learning or
challenging yourself

Spoiling/treating myself (and/or others)

Seeing famous sites, places, ticking off
the 'must do' list

Relaxing, resting, recharging

All Germans Britain visitors



What activities German travellers are interested in

MIDAS research 2022

0% 10% 20% 30% 40% 50% 60% 70% 80%

Visit literary, music, film and TV locations

Visit a winery (e.g. wine tasting/ vineyard tour)

Visit museums or galleries

Guided tours/day excursions

Attend a cultural/historical exhibition or event

Visit zoos, aquariums, and wildlife parks

Experience pubs, bars and clubs

Socialising with locals

Self-driving tours

Visit famous shops or shopping streets/centres

Enjoy fine dining experiences

Experience city life

Visit famous/iconic tourist attractions and places

Explore history and heritage (historical sites, architecture)

Visit parks and gardens

Experience rural life and scenery

Enjoy outdoor walks, hiking or cycling

Experience coastal places and scenery

Explore local food and beverage specialities

Top 20 activities interested in on holidayshort break abroad 

All Germans Britain visitors



Germany – Market Update

• Highly decentralised country

• New government in place since May 

• Weak economy

• … but Germans are still travelling!

• Third largest global travel market

• Trend towards very early or last-minute 

bookings

• Strong long-haul and luxury travel

• Britain solid but not quite as strong as 

last year, encouraging first figures for 

next year



Update German Media



Tips for working with the German media

West Midlands Product Educational
March 2024

• German media landscape

• ITB: the most important event to meet 

with media representatives 

• Wide range of media (traditional & 

influencers)

• Purpose for media to attend ITB and to 

meet with destinations/regions

• Tips for dealing with the media

• How to prepare most effectively / trending 

topics



Some results of our PR work with partners



Update German Travel Trade 



Setup of the German travel trade

Grasmere, Cumbria, England
©VisitBritain/Ryan Lomas

Larger tour operators with national distribution 

(mainly through travel agencies)

Medium-size operators (selling through agents and 

direct)

Small specialist operators/agents (selling mainly 

direct)

Group and package wholesale & coach operators 

Travel agencies 

OTAs



Tips for working with the German travel trade

West Midlands Product Educational
March 2024

Educational to North York 
Moors 2024, England

©BirthePohlmeyer

• German tour operators are located 

all over the country 

• Most large German tour operators still 

produce catalogues well in advance, 

long lead times for new products 

• Majority of larger tour operators use 

DMC’s 

• Current trends

• “French solution” for school & youth 

group travel from Germany (start date 

still tbc)



Activities in 2026/2027

• Key Account Management

• Regular e-comms

• Webinars

• Joint activities with tour operators to 

increase sales

• BIM & fam-trip/product educational

• Britain presence @ITB Berlin

• A programme of traditional media and 

social media visits

ITB Berlin



Examples of trade newsletter

ITB Berlin



ITB Britain Stand 2025



Vielen Dank – und tschüss!
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